COMPETITION REGULATIONS

SUPER GIFT

The organizer of the SUPER GIFT competition is OOH magazine based in Katowice. The
competition takes place as part of the FESTIWAL MARKETINGU fair.

§1
The aim of the Competition is to select SUPER GIFT (1st, 2nd and 3rd place) from among the

products from the industry. Promotional items that will be functional and modern conceptin
price ranges: (up to PLN 5, PLN 20, PLN 50, PLN 100, over PLN 100, Super Business Gift - the
best promotional product for a manager, GIFT BOX).

§2
1. The competition is addressed to suppliers, producers and importers from the promotional

products sector.

2. Each application is subject to payment - the cost of one application is PLN 200 / net.

3. All applications must be ordered in the Exhibitor Panel -> Additional orders.

4. Applications are accepted until August 18, 2024, only through the fair system in the
Exhibitor Panel. After submitting a complete application, the applicant receives an e-mail
confirming the acceptance of the product into the competition. Failure to receive such an e-
mail is tantamount to not submitting the product to the competition.

5. Products for display during the fair must be delivered by 18:00 on September 17, 2024 to the
SUPER GIFT zone and pick up on September 19, 2024 at 16:00-17:00. The product must be
described with the company name and product name (similar to the one entered in the
competition).

§3
1. Voting will take place during the fair in a special competition zone on September 18-19, 2024.

2. Representatives of companies from the industry (advertising agencies and end customers)
are entitled to vote.

3. Employees and representatives of companies entering their products in the competition
cannot take part in the vote. Such votes will be deleted.

4. Results will be anounced after counting the votes of Festiwal Marketingu Visitors - after the
fair.

§4
1. The company submitting the product bears full and exclusive liability if its application to

participate in the Competition violates the rights of third parties, the provisions of the
Regulations or applicable law.
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1. Entering the Competition constitutes acceptance of the terms and conditions of these
Competition Regulations. The Competition Participants consent to the processing of personal
data by the Competition Organizer in accordance with the Act of August 29, 1997 on the
protection of personal data (Journal of Laws of 2002, No. 101, item 926, as amended).

2. In all matters not regulated by the Regulations, the relevant provisions of the Civil Code and
the Personal Data Protection Act shall apply.

3. Allinformation about the Competition can be obtained by phone: 515 077 604 or at:
katarzyna@oohmagazine.pl



